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Title: Analysing and Responding to a Creative Brief 

Level: Level 2 

Credit value: 3 

GLH: 24 

Unique 

Reference 

Number: 

D/652/2760 

Sector 

Subject 

Area: 

14.1 Foundations for Learning and Life 

Aim: The aim of this unit is to provide learners with the knowledge 
and skills to analyse, plan, produce and evaluate creative work 
in response to a creative brief. 

Assessment 

Type: 

Assessment of this unit will be through an internally set and 
internally assessed portfolio of evidence. 

Assessment 

Guidance: 

Evidence must cover all Learning Outcomes and Assessment 
Criteria and be appropriate to the unit content. Portfolio 
evidence may include a creative brief, analysis notes, research, 
planning documents, sketches, drafts, production records, 
finished creative work, screenshots, exported files, tutor 
observation, verbal questioning, feedback records or learner 
evaluation. Where support is provided, evidence must show 
what the learner did and the level of support used. 

 

Learning outcomes 

The learner will: 

1.      Understand how to analyse a creative brief. 

Delivery content: 
The aim of this learning outcome is to provide learners with the knowledge to 
analyse the purpose, audience, requirements and constraints of a creative brief. 
The learner must: 

1.1 Analyse the purpose, audience and requirements of a creative brief. 
1.2 Explain how constraints, resources and intended outcomes can affect 
creative responses. 
1.3 Identify legal, ethical, accessibility or technical considerations relevant to 
a creative brief. 
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2.      Be able to plan a response to a creative brief. 

Delivery content: 
The aim of this learning outcome is to provide learners with the knowledge and 
skills to plan and justify a creative response to a brief. 
The learner must demonstrate how to: 

2.1 Develop a creative response concept that addresses the purpose, 
audience and requirements of the brief. 
2.2 Produce a plan showing creative approach, production stages, 
resources, checks and intended outcome. 
2.3 Justify how the planned response meets key requirements and 
constraints of the brief. 

3.      Be able to produce and evaluate a response to a creative brief. 

Delivery content: 
The aim of this learning outcome is to provide learners with the knowledge and 
skills to produce, refine, present and evaluate creative work in response to a brief. 
The learner must demonstrate how to: 

3.1 Use appropriate tools, materials, techniques or processes to produce 
creative work from a plan. 
3.2 Refine the creative work in response to feedback, testing or review 
against the brief. 
3.3 Present, save or export the finished creative work in a suitable format. 
3.4 Evaluate how effectively the finished work meets the brief and identify 
improvements. 

 

Scope of Training 

The Scope of Training identifies the minimum content that must be covered during 

delivery. Tutors may include additional content where it benefits learners. 

Requirements 

Creative brief Definition: 
A set of instructions, requirements and constraints for creative work, 
identifying what needs to be produced and why. 
Teaching must include: 
Creative brief in this unit must include: 

- purpose, audience and intended outcome 
- requirements such as format, style, message, size, length, deadline 
or output 
- constraints such as resources, timescale, platform, technical limits 
or permissions 
- analysis of legal, ethical, accessibility or technical considerations 
where relevant 
- planned creative response with justified choices 
- finished work evaluated against the brief and identified 
improvements 

Teaching could include: 
Client-style briefs, tutor-set briefs, design or media briefs, audience profiles, 
style references, technical specifications or feedback requirements. 

 


